Ad Unit e Ly Ad Closing Dates for 2026

ADVERTISING RATES
Al rates are gross and include 4-color Ad Sales
2026 Print Rates X oX 12X ST 12/5/29
Spread (2 facing pages) $13,605 | $12,665 | $11,745 February | Red Book 1/7/26
Full page $9.225 $8,465 | $7.795 March 2/5/26
F D M *NO BLEED ON FRACTIONAL ADS" April 3/5/26
2/3 page $6,535 $6,155 $5,745 May 4/6/26
BesvPmcﬂcesmWaodworkmgTechnology&Busmess |  woodworkingnetwork.com ]/2 che |$|(]nd $6,105 $5,765 $5’4-|5 june 5/5/26
1/2 Page Horizontal IWF Preshow Planner 5/12/26
$5,585 $5,255 $5,075 |
1/2 Page Vertical July 6/5/26
1/3 Page Horizonfal IWF Show Dailies 6/26/26
1/3 Page Square $3895 | $3695 | $3,555 August e
Septemb 8/5/26
1/3 Page Vertical eptember /5/
. October 9/8/26
Pl e 1/4 Page Horizontal
d(jpu/enf mkl”vfoﬂ(dcabm?hy - " — $2,875 $2,705 $2,535 November 10/5/26
and décor make fine dining finer | 1 1/4 Page Vertica December 11/5/26
How Hoffman became a manufacturing powerhouse | 20 1/6 Page Banner $2,525 $2,355 $2,185
Industry converges on U.S. Capitol | a2
Can woodwaorkers learn lean from a non-woodworking company? | 38
Ad Unit 2026 CLASSIFIED AD RATES
Column = 2 3/16" wide Rates are net per insertion ’ I
X X 19X 2-page sprea Full page
1" x 1 column $405 $375 $325
2" x 1 column $525 $505 $485
Cancellations 3" x 1 column $625 $555 $525
Print cancellations cannot be accepted after the ;
o 4" x 1 column $735 $685 $645 1/2
1st of the month preceding issue date. If new island 1/4
ad material is not received by closing date, 5" x 1 column $815 $765 $685 v
publisher reserves the right to bill for space ¢ x 1 col 885 855 815
ordered and repeat a previous ad of same size. X | covmn $ $ $
1/3

1/4H4
Short Rates and Rebates -
Unearned rates will be short-rated and
additional earned frequencies will be rebated on harizontal

the final insertion in any 12-month period.

1/3H4




2026 Print Specs

= FDMC

Best Practices in Waodwarkmg Technology & Business |  woodworkingnetwork.com

Opulenf millwork, cabmehy/
and décor make fine dining finer | 16

How Hoffman became a manufacturing powerhouse | 20

Industry converges on U.S. Capitol | a2

Ad Unit Standard Dimensions Bleed Dimensions
(showing bleed dimensions) Rl ae o
Inches Millimeters
Spread (2 facing pages) l(].s{e)exd]ir(r){e?sions. for | 388 x 254 Eilve:gr:o]i )]( 4](;573 10
ive area and frim)
8.125 x 10.75 Bleed = 8.125 x 10.75
Full page (see dimensions for | 188 x 254 | Live area = 7.375 x 10
live area and trim) Trim = 7.875 x 10.5
2/3 page 4.5x10 114 x 254
1/2 Page Island 4.5x75 114 x 191
1/2 Page Horizontal 7.375 x 4.625 188 x 117
1/2 Page Vertical 3.375x 10 85 x 254
1/3 Page Horizontal 7.375 x 3.25 188 x 83 N[ e B
1/3 Page Square 4.5 x 4.625 114 x 118 fractional ads.
1/3 Page Vertical 2.125x 10 54 x 254
1/4 Page Horizontal 7.375 x 2.625 188 x 60
1/4 Page Vertical 3.375 x 4.625 85x 118
1/6 Page Banner 7375 x 1.5 188 x 38

Can woodwaorkers learn lean from a non-woodworking company? | 38

Art Requirements

. Keep all live area material 0.25” (13mm) away
from edges (page trim size 7.875"x 10.5" or
200mm x 267mm).

e All images MUST be at least 300 dpi.

e Convert files to process colors (CMYK). Pantone and
spot colors will be converted and may cause a color
shift.

e Print file modifications: If supplied digital files require
additional work, charges over $100 will be billed to
the advertiser.

e Proofs are preferred, but MUST be supplied with all
color critical ads. Progressive proofs, matchprints,
Cromalins, etc. are acceptable. Identify “For Position
Only” by clearly labeling.

1” x 1 column

2" x 1 column

Classified Ads (Column = 2 3/16" wide)

3" x 1 column

4" x 1 column

5" x 1 column

6" x 1 column

e Please provide ad materials in one of the following

preferred file types: .JPEG, .PNG, .EPS, .PDF (PDF/x-

la or distilled with Press Quality job settings). All
full-page non-PDF files must include bleed. We
cannot accept files from the following programs:
Microsoft Word, Microsoft Publisher or Power
Point, Crude paint programs (Paint or MacPaint),
Spreadsheet database (i.e. Excel), Canva.

Cancellations: Print cancellations cannot be accepted

after the 1st of the month preceding issue date. If new ad
material is not received by closing date, publisher reserves
the right to bill for space ordered and repeat a previous
ad of same size.

Acceptable Media
Email (8Mb limit) or cloud file sharing service (e.g.,
Dropbox, Google Drive, etc.)

SEND AD FILES TO:
Email: ads@ccimedia.net or gail.utt@woodworkingnetwork.com

Material Due Dates for 2026

Ad Sales
January 12/10/25
February | Red Book 1/12/26
March 2/10/26
April 3/10/26
May 4/10/26
June 5/11/26
IWF Preshow Planner 5/15/26
July 6/10/26
IWF Show Dailies 6/29/26
August 7/10/26
September 8/10/26
October 9/10/26
November 10/12/26
December 11/10/26

Full page

2-page spread

1/4
v
square
1/2
horizontal 1/3H




